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100 GREAT
SUPPLY CHAIN PROJECTS

This year's 5Supply & Demand Chain Executive (SDCE) 100
highlights supply chaln solutlon and service providers
that are working with small, medium and large enterprises
to transform thelr supply chains and deliver value to the
bottom line. These leaders are helping thelr customers
meet the challenges of the new normal—and laying the
framework for successful supply chain transformation.
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By John R. Yuva, Editor
jyuvai@ACBusinessMedia.com

INNOVATE
INTHE SUPPLY CHAIN

Our 2019 SDCE100
showcases the
industry’s most
successful and

transforming projects.

he first half of the year
is always a busy time for
traveling. Ohver the last
two months, I've had the
opportunity to attend several industry
events ranging from SAP Ariba Live
to ProMat to Gartner’s Supply Chain
Executive Conference and most recently
Manhattan Associates’ Momentum
Conference. And while each of these
events is unique, there's a similar
message reverberating from all of
therm—technology plays a critical mle in
supply chain strategy.
During the Momentum Conference,
several companies shared success
stories about implementing automation
into their warehouse and distribution
center ([DC) operations. | spoke to
Adam Kline, senior director of product
management for Manhattan Assocates.
He acknowledged the proliferation of
automation, particularly the growth in
areas such as robotics.
“We've already seen a large increase
in the variety and sophistication and
overall volume of automation that exists
in new s as well as retrofitted into
existing DCs,” says Kline. “And while

there's constraint in how existing DCs
can grow, it offers a great play for robotics
vendors. Robotic automation is typically
either a smaller footprint or often times
not bolted to the Hoor, so
greater Hlexibility for deployment.”

there’s much

Kline also spoke about the company’s
new initiative to advance robotics and
automation called the Manhattan
Automation Network. The program

launched with five inaugural members:

Kindred Al, Locus Robotics, Matthews
Automation Solutions, Right-Hand
Robotics and VOO Systems.

He says the intent of the program is to
reduce the cost of warechouse robotics and
automation because it's the first bot that
carries the majority of the cost. All the
backend systems must be integrated with
the first bot to make it functional—with
that implementation complete, it's simply
deploying more bots.

“We can reduce the integration costs
by a significant margin because the basic
Hows are prebuilt into our systems,”
says Kline. A certified Manhattan
Automation Network member provides
those cost advantages and network
Hows, which customers can tap into
during the vendor selection process.”

In this month’s issue, we have a
diverse set of articles. It's also our issue
teaturing the SDCE100 winners—our
own list and profiles of companies
innovating the supply chain.

We hope you enjoy the issue.

Happ}' r:ading!
i %—-

& SUPPLY & DEMAND CHAIN EXECUTIVE | June 2019 | www.SDCExec.com

y 5

AC BUSINESS MEDIA
Supply Chain Network

FIEXECUTIVE  (55%hies

SRy CHaN
LFAANTG CINTER
A U a1 faa] i
Published by AC Business Media
01 K. Main Sareet, Sth Flosr, Fort Akinson, W133573
(D0 Y1E A5 - wwrw AL Burdres i Media mom
—— WWW.SD(Exec.com ———
PRINT AND DIGITAL STAFF
GROUP PUBLISHER Jolene Gulley
ASSOCIATE PUELISHER Mudy Welp
ENTORIAL DIRECTOR Lara L. Sowinskl
EMTOR fohn R Yuva
WEBEDITOR mackenna Moralex
(ONTRIEUTIRNG ENTOR Earry Hochfelder
SEMIOR PRODIMCTION MANAGER Cindy Rusch
ART DIRECTOR Kayla Brown
AUMNERCE DEVELOPMENT MRECTOR wWendy Chady

EDITORIAL ADVISORY BOARD

LORA CECERE, Foundier and CFC, Supply Chaln Insights
TIM FEEMSTER, President, Foremost Quality Logistics
JOHH WL RILL, Director, St Onge Comipamny, and Board
of Gowemoirs, Materal Handling Industry of America
RORY KING, Analytic and E3q Data Adwisor, SAS Instiute
EAREN MASTER, Wice President of Communlcations,
SAF Arba

AMDEEW K. BEESE, Sendor Portfolle Marketing Manager,

CIRCULATION & SUBSCRIPTIONS
PO, Box 3605, Morthbrook, IL 60065-3605
[BFF) 201-3915, Fax- (B4T] 291-4816

Emall: circ sdcexecsomeda.com

LIST RENTAL

Jaff Monarty, Infogroup

[518) 338-4511

Emall: Jeff morartyeinfogrowpucom
REPRINT SERVICES

JULEME GIFLLEY, pgulleysnaCBusinessMedia.oom

AC BUSINESS MEDIA

(ED Banry Lowette

CF0 JoAnn Breuchel

WIE PRESIDENT, SALES & MARNETING Amy Schwandt
EMTORIAL DIRECTOR Greg Udelhofen

DIGITAL OPERETIONS MAHRCER Mick Racther
DUGITAL SALES MANAGER Msonique Terrazas

Publied and prighied ST by AL Sence: Mol M g reerecd. Mo
par o s b cation ey be sepesdsred or iraeuitied in ang Jorm o by any
e, e ok o metaniol, indeding phol ooy, rerdng o I Rkas
1D T PRl e, WO W o Y e pubd .
Sappir & Semand (Baiw Aoermive IEFS PEAE1T and 5 1548 2107 prind)
and| E5M 198 5654 janlined| . pabiiched lour bree 3 o Mash, e,
Sepipmber s devomber by A Berdness M, M1 M. Main Stoet, 5 Hoo,
Fart Altison, W1 53538 POSTMASTHE: Meses sond 3l changes. of addes o
Sappir & Demoo (Baiy Frvoeer, L B 304, Marhirsak, Il 60065 3604
Prinied im the LA SUBSCRIPTION POLICY: i ool subroriphions asc ascilable:
il tharge e Maficed Shalim, Laads and Mo |1 qualiied ik,
Publiey waTe Bght i Rjer noequalied wisciben. One e abeTiplion
o monapmaeed il 115, 536 (ool and Mesion, 550 ad 505 bl
alher comairies (payabie In L5 bk, drn i LS Bk, Sngle mpiey
amallabie |pregaid anlyl Jor 0 e

The blomaim peeskd b i ol 'Bm

M o Sppr §Sema (AaR AW R
i bcfiesr o be siraclz. The publsher const
zame wpaTdbEY b the vy of ol
peerlormanae ol Ber sppeaning inedimlprr
wonkat i, o4 e eaTment in e pabiicaban.

June TS/ Welums 2 0 bmaw T




/ |
TAKING THE LE7
TOWARD SUPPLY CHAIN SUCCESS

In order to achieve supply chain success, companies will face a series of challenges. It is essential

that a company continue to pursue, develop and implement best practices that leverage well-

organized projects that are relevant to strategic objectives. The outcome of these projects brings

further insights into the innovation and opportunity for improved processes within supply chains.
The 2019 SDCE100 showcases the industry’s most successful and transformative projects that deliver
value to enterprises across a range of supply chain functions. The projects offer a forward-looking

perspective for the industry on new opportunities that allow companies to take the leap toward success.

FEATURED
PROJECTS

ENABLER: LOGISTICS PLUS INC.

— www.logisticsplus.net

CUSTOMER: Fortune 100 Global Industrial
Manufacturer

PROJECT GOAL: Increase network velocity/
redice tonal transportation time, increase supply
chain visibility and improve routing reliability
SOLUTIONS: Custom 3P'L. Saa8, predictive
analytics, plobal tracking and tracing, customized user
interfaces and a multi-tenant, multi-client system
BUSINESS IMPACT: Within 30 days, Logistics
Plus and its client had gone from concept and
napkin drawings to live operations. By mapping
out the client’s global supply chain, Logistics Phes
reconfigured it into individual processes for each
supplier context and established local teams to
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coordinate routing between suppliers and carrlers
by capturing data points at the hand off between
participating organkzations. By pin-pointing the
source of transportation delays through caprured
data, the company was able to take corrective action,



